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I love Twitter. I guess you could say I’m obsessed. I tweet wherever, whenever. Like at 

breakfast: “Eating fruit is very important.” Or from the car, practicing for my driving test: “Speed 

limits. What’s up with that?” or, “I just breathed. Twice. Now three times.” When all is said, done, 

and tweeted of course, Twitter is this amazing way I express myself. You see, I’ll start with some 

attention-drawing tweets, and soon I’ll be discovered by MTV or maybe even Disney Channel! It 

seems as if anyone these days has the chance to gain fame and acclaim within the limit of one 

hundred forty characters. While my twitterverse leaves a lot to be desired, I, along with countless 

others with and without social networking sites, have bought in to that idea that success can just 

magically manifest. Today, it seems many celebrities are famous for not really doing much of 

anything. We suffer from Celebrity Stupidity Influence, or CSI. And it really is a crime that, thanks 

to never-ending media attention, reality stars, YouTube sensations, and heiresses become rich and 

famous for simply “being themselves” (or, to put it more accurately, living a privileged life of 

excessive partying, binge drinking, and law breaking—and that’s certainly just a Tuesday). As we 

elevate our celebrities into positions of status, we lose sight of the importance of hard work and a 

good character. According to a recent Pew Research Poll, the most important goal of young adults is 

to become rich, followed closely by becoming famous (“A Portrait of Generation Next”). But by 

publishing the misdeeds of celebrities, we condone, encourage, and even reward their bad behavior. 

In order to stop this crime of our Celebrity Stupidity Influence, we will start by investigating its two 

main repercussions: first, CSI leads to superficiality and stupidity and, second, it promotes an idea 

that it is acceptable to take short cuts and misbehave in order to become successful. Next, we’ll scope 

out some implications before finally pinpointing some smart solutions, so we can incarcerate this 

criminal once and for all.  



Our first area of investigation is that CSI has led to superficiality and stupidity in our society. 

In the twenty-first century, the most shallow celebrities receive the most media attention. We are 

captivated by shows like The Real Housewives of New Jersey and New York that feature Z-list, 

middle-aged women, famous for their abilities to entertain us with never-ending catfights, cat-suits, 

and cat eyes. I don’t know what it is, but there’s nothing that is more fascinating than a televised 

facelift. The truth is that most everyone is attracted to the drama that our poorly behaved celebrities 

create. Last April, Charlie Sheen was charged with criminal offenses including drug and alcohol 

abuse, along with allegations of domestic violence. After his scandal became a public news story, 

Sheen created a Twitter account. Within the first twenty-four hours, Sheen had accumulated one 

million Twitter followers. Was this superficial temper tantrum actual news? And why does Sheen 

have millions more followers than me? Unfortunately, this common media addiction has very serious 

ramifications. According to a recent study by Dr. Marcus Appel, a psychologist at Austria’s 

University of Linz, watching shows like Jersey Shore can actually cause you to imitate the actions of 

Snooki and The Situation. Dr. Appel refers to this as “media priming” (Appel). He explains that 

humans are “cognitively influenced by the most recent stimuli in our lives.” This means 

that watching mindless reality programming is actually causing millions of American viewers to 

make incredibly shallow decisions. Because we’ve bought into celebrating superficiality and 

stupidity, we are actually losing our ability to think.  

But wait! CSI has yet another devastating repercussion. Our second area of investigation is 

that CSI also results in a societal belief that it is acceptable to take short cuts and even misbehave in 

order to become successful and famous. Two researchers at the University of California Los Angeles 

recently identified the most prized values in TV shows over the past fifty years. While back in 1967 

the most important value communicated to children was “benevolence,” in 2007, it was a “desire to 

become famous.” Thanks a lot, Hannah Montana. According to the lead author of this study, Yahlda 



Uhls, “with internet celebrities and reality TV stars everywhere, the pathway for anyone to become 

famous, without a connection to hard work or skill, seems easier than ever” (Uhls and Greenfield). A 

direct reflection of this frantic desire for fame is the never-ending race to rack up YouTube viewers, 

Facebook friends, and Twitter followers. And because many of our celebrities make it seem 

acceptable to misbehave and break the law, many people even see negative media attention as one of 

the fastest ways for fame to just fall in our laps. According to E.P. Mulrooney, a former police 

commissioner of New York, the first inquiry of the average young criminal is the amount of media 

coverage his crime has received (Carnegie). The prospect of spending time in prison is a small price 

to pay to be sharing space on the cover of magazines with their favorite movie and TV stars. The fact 

of the matter is that we’re unrealistic about what it takes to become famous, and according to Dr. 

Patricia Greenfield, many teens have even given up on actually preparing for realistic careers and 

setting goals. Because who needs to work hard and go to college, when you can just get pregnant and 

go on TV? Which is exactly what many teenage girls began doing when MTV began casting for hit 

shows Teen Mom and Sixteen and Pregnant.  

 

We are clearly suffering the irreparable consequences of this crime of Celebrity Stupidity Influence. 

We are praising, celebrating, and recognizing things that we shouldn’t, losing our perception about 

what is right and wrong. Let’s consider Tucker Max. Age: thirty-five. Occupation: writer and 

blogger. Claim to fame: getting excessively drunk and indulging in every whim. Catchphrase: “a-

holes finish first” (Max 379). For those of you who don’t know, Max has become famous in the last 

five years for basically glorifying misogyny. A University of Chicago and Duke Law School 

graduate, he has made millions by writing books, touring college campuses and even making movies. 

Max writes about rape nonchalantly and argues, “fat girls aren’t real people” (Max 211). I find it 

disturbing that we live in a society where a man like Tucker Max can top the New York Times best 



seller list, but not surprising as we live in a culture that so willingly celebrates bad behavior. In a 

recent National Culture Values survey it was found that 74% of Americans believe that we have 

weaker morals than twenty years ago, and that the media is to blame (The National Culture Values 

Survey). Although many of us know we are doing something wrong, we are continuing to do it 

anyway.  

So, we’ve identified the perpetrators. Now, we need to crack the case and find solutions to 

our Celebrity Stupidity Influence. First, we have to start paying attention to the ideas and values that 

are actually important. I’m not proposing a nation-wide burning of US Weekly, but there is no reason 

why People should be America’s most profitable magazine. We have to recognize that fame and 

infamy are very different phenomena. Reese Witherspoon recently explained, “I get it, it’s cool to be 

a bad girl. But it is possible to be successful without doing a reality show” (Kurtz). There is nothing 

wrong with children wanting to become famous, but they need to be reminded from a young age that 

it does take hard work to get there.  According to Sigmund Freud, our fame obsession originates from 

the natural human desire for a “feeling of importance” (Muckenhoupt). Instead of by emulating 

celebrities, we need to quench this desire by finding our passions. Because what you do determines 

who you are. How you get your feeling of importance determines your character. If we follow these 

solutions, we will all begin to realize what is truly important, combating this crime of CSI to achieve 

Law and Order. 

I’m not ready to delete my Twitter just yet, but I’ve realized that CSI’s superficial and 

lackadaisical effects are only bringing us down. We must realize that being infamous and on the 

cover of magazines is not the same thing as being a successful person. We have to pay attention to 

values and ideas that are actually important, finding our own personal feelings of self worth without 



compromising our morals. We haven’t solved this case just yet; now it’s up to you. I’ve let go of my 

Celebrity Stupidity Influence. Just follow me! 

  
Works Consulted 

Appel, Markus. “A Story About a Stupid Person Can Make You Act Stupid (or Smart): Behavioral 

Assimilation (and Contrast) as Narrative Impact.” Media Psychology 14.2 (2011): 144-167. 

Taylor & Francis Online. Web. 15 Dec. 2011. 

Carnegie, Dale. How to Win Friends and Influence People. New York: Simon & Schuster, 1931. 

Print. 

Max, Tucker. A-Holes Finish First. New York: Simon and Schuster, 2009. Print. 

Max, Tucker. I Hope They Serve Beer in H—. New York: Simon and Schuster, 2006. Print. 

Muckenhoupt, Margaret. Sigmund Freud: Explorer of the Subconscious. New York: Oxford 

University Press, 2007. Print. 

The National Culture Values Survey. The Culture and Media Institute. The Media Research Center, 

2007. Web. 15 Dec. 2011. 

A Portrait of “Generation Next” How Young People View Their Lives, Futures and Politics. Pew 

Research Center for the People and the Press. N.p., 9 Jan. 2007. Web. 15 Dec. 2011. 

Kurtz, Judy. “Reese Witherspoon Disses Reality Stars at MTV Movie Awards.” The Huffington Post. 

N.p., 6 June 2011. Web. 15 Dec. 2011. 

Uhls, Yalda, and Patricia Greenfield. I Want My Fame TV: UCLA Study Finds that Tweens Receive a 

Clear Message From Their Favorite TV Shows: Fame is the Most Important Value. Cyber 

Psychology. Children’s Digital Media Center at UCLA, June 2011. Web. 15 Dec. 2011. 

Julia Marino 
Age 16, Grade 11, 
Convent of the Sacred Heart 
Gold Key Silver Medal 


	UThe Scholastic Awards of New York City
	Let’s Cancel CSI


